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MLl Close Study Products (CSPs) Ideology

The Guardian Newspaper

by Di Naylor

This Media i : The Guardian is now owned by The Guardian Media Group

(GMG), which also owns The Guardian Weekly, The Observer,

and other media businesses. GMG is a global media company

whose parent company is the Scott Trust Limited. The trust

was originally created in 1936 to “secure the financial and

editorial independence of The Guardian” and to “safeguard

the journalistic freedom and liberal values” of the paper from

® Presents a case study o “commercial or political interference.” The Guardian’s ownership
industry and audient pattern was designed so that no individual could benefit from the

profits of the newspaper or have total control over it.

understanding of its institutional structur; i Each newspaper has its own institutional biases, values, and
target a national and global readership, i i political persuasions. This is part of a free press in Britain. Each
within the newspaper industry. The st news institution is “free” to write stories that put forth their views
of The Guardian is an important conte iven subject, but they must not print lies or fabrications
hey may be sued or referred to a regulator. In The

The Guardian is an AQA close study produ n’s case, they have formed their own regulatory board
offers an approach to a newspaper close study tha ]

applied to other newspaper titles. ational daily to conduct an annual social, ethical,

Industry Context: Who Owns The Guardian

Then and Now . For example, they have been criticised

t sraeli/Palestinian conflict, for which
The Guardian has a long history. It started out as the Manchester, Si audit. You can read the outcome of this

Guardian in 1821 before changing its name in 1959. Its founder
was John Edward Taylor, a journalist who, along with other
Manchester businessmen, funded the newspaper’s creation
after the 1819 Peterloo Massacre, in which eighteen people
died and 400-700 were injured when cavalry charged into a
crowd of around 60,000 people who had gathered to demand
the reform of representation in parliament. This event outraged
Taylor and others, so they wanted to form a newspaper that held
governments to account.

under closer scrutiny than any otl
we publish being studied by self-app
both sides.

We get criticised by Palestinian interests for what we write,
but this is heavily outweighed by supporters of Israel, who
often mount orchestrated waves of complaint to the paper.
So how do our values of honesty, cleanness [integrity],
courage, openness and a sense of duty to the reader and
the wider community stack up in this complex arena?

The Guardian is also the only British national daily newspaper to
employ an internal ombudsman (called the “readers’ editor”) to
handle complaints and corrections.
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The Politics of The Guardian

Access the Scott Trust board members and read their bios:

https://www.theguardian.com/the-scott-trust/2015/jul/26/
the-scott-trust-board

Is the board diverse in terms of race, gender, age, and
experience? Discuss why this might be relevant.

What is it? Who is it For? What Does it Do?

The Guardian is a cen
national UK newsp
is 86% ABCH1. Fifty-
male, and the avera

uality, British broadsheet,
graphic of the readership

he Guardian readers are

t reader is 54. The people
re interested in left-leaning

gest individual

3 Centre-Left: Can be described as “working within the

million unique browsers i established systems to improve social justice”. The centre-
 the left promotes a degree of social equality that it believes is

achievable through promoting equal opportunity.

The Guardian adopts a “critical friend” approach to political
i€sithat share their centre-left political values, such as The
rty, The Liberal Democrats, and The Green Party.

er, to maintain integrity, they stop short of fully endorsing

Canada: 5% Europe: 50%
2.8m unique 31.2m unique
browsers browsers

omy Corbyn was the leader of the party.
pposition to more right-wing political
2ily Mai e Telegraph, and The Times.

browsers

Australia: 4%
2.2m unique

1m unique browsers

browsers

Audiences?

Africa & Central America: 8%
5.2m unique browsers

According to Th rdian’s advertising information, its audience
Both the newspaper and the website aim to follow the
institutional values of the newspaper, which are as follows:

Guardian Media Group is a global news organisation that
delivers fearless, investigative journalism — giving a voice to the
powerless and holding power to account. Our independent
ownership structure means we are entirely free from political ® 79% men/21% womel

International Audience Pro;

and commercial influence. Our values determine the stories we ® 89% degree educated or a

choose to cover - relentlessly and courageously. e Average age: 44

The Guardian’s tone, style, and content are shaped by their ® 34% are expats

values. They arg a} quality newspaper Fhat at:.k.)pts a formal tone. e 66% are daily visitors to the site

In the past, their final manual typesetting editing was not as ; i

sharp as other newspapers, which led to it being called The ¢ More than 1in 4 earn €58k+ (in Europe, or $100k+
Grauniad, a mocking joke on its name. Nowadays, The Guardian in the rest of the world)

is a highly respected global newspaper that has had some major ® 26% have £100k+ in savings and investments
journalistic scoops, such as investigating Uber for breaking e International business people, who have budget
laws, playing a role in the BBC documentary that accused Tim responsibilities and who travel frequently

Westwood, a famous DJ, of sexual misconduct, and covering

stories about cyberstalking and equipment shortages in Ukraine
during the war. ® 42% are responsible for budget expenditure at work

® More than 1 in 4 are C-Suite or director level

® 61% travel on business (73% of these take 3+ business
flights a year)
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The Guardian Online

https://www.theguardian.com/advertising/audiencel

The Guardian has 4 editions of the online newspaper that target
different country demographics. They select and write stories
according to the news values of that day for each country.

They employ journalists in each country and freelancers who
can write opinion pieces or investigative articles. For more
information on news sources, see Media Studies Factsheet
212 Understanding the Industrial Process of News.

The site is separated into_sections for ease of selection.

These are:

® Headlines ® Sport

° ® Tip us Off
® Take P ® |n Pictures
° ® \/ideo

® QOpinion

® Fromthe U

® Most Viewed

It is a huge website that
established demographic. The politica
impact how they run The Guardian as a
content on their newspaper/site.

International Editions

The UK edition on April 29th leads with a s
resignation of the BBC Chair Richard Sharp, who al
provided a “secret” £800,000 loan to former Prim
Johnson. This is a hard news story because the B
to maintain impartiality and remain free from government
influence, suggesting a failure to fulfil this role. Stories tha
expose corruption are appealing to The Guardian’s audien
position them to question the legitimacy of the BBC.

Activity 2

Using the first page of the website for the day, identify from the headlines what type of g

audience: https://www.theguardian.com/uk.

Provide a short analysis of the stories and how they exemplify The Guardian’s i

interest to the audience.

Story Focus Example

Politicians and potential
corruption

The BBC'’s free news model directly competes with The
Guardian’s business model, and stories like this could undermine
trust in the BBC, potentially leading people to be more inclined to
pay for the quality journalism offered by The Guardian.

The April 29th US edition leads with a story about Florida’s
Republican Governor Ron DeSantis and his time as a lawyer for
the state in Guantanamo Bay, the prison for suspected terrorists.
The article presents accounts from researchers and individuals
who were there, creating bias against him without making direct
accusations. This story would appeal to the audience because it
investigates a centre-right politician, which opposes the political
ideologies of the readership and aligns with their viewpoint.

UK » UK politics Education Media Society Law Scotland Wales Northern Ireland

BBC BBC needs new rules for chair in wake of
Richard Sharp affair, says David
Dimbleby

‘running

Hayden Vernon
53429 Apr 20231058 85T

f)»)(@

World » Europe US Americas Asia Australia Middle East Africa Inequality Global development

Ron DeSantis Ron DeSantis in Guantanamo: how
questions about his past haunt the
Florida governor

Asayoung navy lawyer, the Republican was posted to the

notorious prison camp. What he did there - and his role in the
investigation of three deaths - remains controversial

Institutional values Int to the audic

Big business power

War

Race, Diversity, multiculturalism

Ecological issues

‘Heartbreaking': private care homes
accused of failing UK children due to
closures

Social issues such as housing,
poverty, cost of living

The article starts with “One of the UK’s largest for-profit care
chains has been accused of failing dozens of vulnerable
children by shutting 28 residential homes, with staff warning
they are struggling to find placements for all the children”.
This is a story that involves business and their failure to

help the vulnerable in society, in this case children. This
could generate anger in the readership because it highlights
an injustice of the actions of the company. They have also
received information from a “whistleblower” revealing that the
children will have to be moved - this provides the gratification
of insider knowledge for audiences and could help them
understand the social context more.
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The Guardian’s Funding Model m
In a struggling economic climate, news institutions are finding Access the award-winning articles and read some of the
it hard to adequately fund quality journalism. However, The award-winning journalism.

Guardian has several ways in which it funds its journalism. The

site delivers free news with no paywall: Find evidence of The Guardian’s values (Page 1) by

identifying aspects of the articles that support them:

® The sale of the print newspaper — although it is clear ] . .
that print news is declining rapidly and the costs https://www. thegua.rd/an.com/gll7{n-g.ress-offlce/2022/
associated with print make it less profitable and dec/16/quardian-wins-at-the-british-journalism-awards

attractive to advertisers.
® Digital subscriptions — the newspaper offers a range of Activity 4
packages to suit nomic groups.
The Guardian’s advertising Lab is a way for the news
institution to create advertising content in their newspaper

for brands that align with their values as a company. Recent
campaigns include Tena, Levi’s, Visa, and PayPal:

https://advertising.theguardian.com/labs/projects

Read about Guardian Labs and access the campaigns to
identify how they worked in synergy with brands to promote
the products as well as raise awareness about issues.

advertising revenue. j& has increased
in readership to over a milli
revenues account for t
revenues are at £79.9 million.

Pick your subscription package below

Subscription card  Home Delivery

Weekend

Six day

Save 30% on retail price

Every day

With that ambition - aligned to world class
storytelling, multimedia and data - we
eate commercial content that our readers

Save 34% on retail price Save 24% on retail price ve 15% ail pri retail price

£53.99

per month for the
Guardian

£24.99
per month for the
Guardian and the
Observer

£60.99
per month for the
Guardian and the
Observer

per month for the
Guardian

Subscribe

Subscribe Subscribe Subscribe

ought-provoking, funny and persuasive.
1y on all of our owned channels. And it
ular results for clients.

© You can cancel your subscription at any time

generates sp

Headline
Patrons

Byline
Patrons

£1200 ayear £2500 ayear

ion, £324 benefits £2,149 suggested contribution, £351 benefits

£878 suggested cont

Our Byline Patronsreceive: Headline Patrons receiveall of the Byline OurMasthead Patrons receiveall the :
Patron benefits, plus: benefits of Headline Patrons, plus: by the Edito

ey - institutions because they
are still a commercial op
and all the other running co
website. This costs money.

S & S8 RS K

( Become a Masthead Patron - >
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Case Study: The Guardian and the Cotton Capital Commission

A4 Without
understanding our

past, itbecomes

e, Guardia
Guardian owner apologises
' links to slavery

dbyenslaved people

i regarded as the loss of his human
Scott Trust to invest SPECIAL | poprty i vis 108 pele

b 155

in 10-year programme
ORESIGHEEstice Thisawfulhistory https://www.theguardian.com/news/ng-interactive/2023/mar/28/
‘AamnaMohdin the must reinforce

the-cotton-thread-guardian-founders-slavery-john-edward-taylor

‘Community afairscorrespondent
our

‘Guardian andits founders hadinthis

, the trust
also apologised for early editorial

gar Katharine Viner Cotton industry, and therefore the
Y. Axplmxarmnulmsl:\m people.
dedicated specific dent " o e ansuccesst atempred o Editor-in-chief “The restorative justice fund will Slavery
i s v &uppﬂﬂ prowects i the
Journal >
Ioth-century fous i GullzhGeecheeregion-1

Unravelling the threads that link us to the
slave-owning past

for climate Sun'2 Apr 2023 16.51 85T Read d to David Olusogas article on how sl
Cl'isis impact un 2 Apr 2023 16.51 B eaders respond to Davi usogas article on how slavery

shaped the Guardian, Britain and the world
f)v)=

5 mmmm‘"

mm%‘m Ui
wmaw‘\‘n“x\‘ :
ki

newspaper’s founder, J. E. Taylor, and
financed the start of the paper. The Sc

© Aprint from an exhibition at M Shed in Bristol showing how slaves were kept in shackles on a
slave ship. Photograph: Christopher Jones/Alamy

My career in textiles from the 1970s to the 1990s took me many times to the

money was used to found the paper- Thl mills of West Yorkshire and Lancashire. Being fascinated with old buildings, I

WP

SPECIAL SERIES

COTTON CAPITAL

How slavery
changed the Guardian,
Britain and the world

SLAVERY AND THE GUARDIAN

NEWSLETTER
Sign up for weekly
updates on the project,
free to your inbox

EXPLAINER
What is the Guardian's
Cotton Capital project?

As well as revealing the findings of their commission, the
paper utilised a more magazine-style aesthetic in the telling
of this story. The news site’s visual design has evolved over
the years, with animations, font styles, infographics, and
photojournalism. There is also interactive content, with “Have
your say” areas on news stories.

conceals the role of slavery in build nation. Here's how

“The Cotton Capital” is investigative journalism, coupled with o

what amounts to a historical autobiography of the newspaper.
It is a fascinating read that utilises a range of literary
techniques to tell the story of the newspaper’s past.

https://www.theguardian.com/news/ng-interactive/2023/mar/28/
slavery-and-the-quardian-the-ties-that-bind-us
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Activity 6

Read about the outcomes of the report:

https://www.theguardian.com/news/2023/mar/28/
the-guardian-and-slavery-what-did-the-research-find-and-
what-happens-next

Listen to one of the Scott Trust board members and
journalist David Olusoga talk about the investigation:

https://www.youtube.com/watch?v=SfpKDkJrH s

Applying Som and Industry Theory

Both the newspape
gratificatio
entertain

ebsite provide the
ormation, surveillance, and
opinion page could provide
ups, and shared values unite some
could be seen in the letters that

news-making, an
news institutions use. That
not employ traditional
advertise for people to come forward
might be interested in.

How to contact the
guardian securely

Some of the most important stories published by
the Guardic ome frol

sensitive to share with us, here's how to get in
touc]

https://www.theguardian.com/help/ng-interactive/2017/mar/17/
contact-the-guardian-securely

There can be pleasure in seeing the values reflected in the media
products you consume, but this could also have a negative effect

by creating an echo chamber of ideas. Of course, audiences
are free to reject or negotiate what The Guardian writes about
as well. Loyal readers are more likely to accept the preferred
readings of articles without looking for other sources, and this
could strengthen political leanings, as well as shape opinions
around social issues.

The daily engagement with the newspaper could enhance a
reader’s cultural capital [Bourdieu], giving them insight into the
world beyond national borders. This reinforces both a national
and global view of issues at any given time. The selection and
mediation of news stories reflect The Guardian’s values of social
progressiveness, and investigative journalism is something that
Curran and Seaton would argue fulfils an important civic duty
for people because the stories challenge power. The structure
of The Guardian has been designed so that not one person can
benefit from editorial control. While ultimately the remit of the
editor-in-chief, the content of The Guardian is a collaborative
effort between trust members and journalists.

The Guardian and The Daily Mail are the current close study
products for AQA Paper 1, Section B, and should be studied
using audience and industry ideas. While the questions
target those aspects of the theoretical framework, you
should provide some clear examples from your CSPs that
exemplify your theoretical ideas.

Essay Question

“Media audiences do not simply consume media content
anymore.” Focusing on the newspapers you have studied, to
what extent do you agree with this statement?

In this question, students would be expected to argue

i d against this idea. This could be done through
planation of audience theories that argue whether

e passive or active. The students should provide
heir close study of news institutions that
ideas. A range of terminology relating to

vy should also be used.
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